
 

 

 

PCC BIDS AND AWARDS COMMITTEE 

 

SUPPLEMENTAL BID BULLETIN NO. 01 

12 August 2020 

 

Consulting Services for the Conduct of Social Media-based Advertisement for 

Stakeholder Awareness and Competition Enforcement 

 
Request for Expression of Interest (REI) No. 2020-06-0077 

 

The PCC Bids and Awards Committee (PBAC) hereby includes, revises, amends, deletes 

and/or adapts the following provisions in the Terms of Reference relative to the 

abovementioned project: 

 

A. Section Original Requirement 
Amendment / Final 

Requirement 

II. Objectives 2. Maximize deployment of 

competition-related advocacy 

materials produced during 

MCP1 by boosting them 

further in social media 

platforms 

2. Optimize the format of three 

(3) to six (6) video materials to 

be placed on YouTube, and 

 

3. Maximize deployment of 

competition-related advocacy 

materials produced during 

MCP1 by boosting them further 

in social media platforms 

III.  Scope of 

services, 

implementation 

arrangements, and 

parties’ 

responsibilities 

2. Implementation of the 

approved social media 

advocacy plan, which must 

meet the following minimum 

requirements: 

- Total number of 

placements: 54, wherein 

one (1) placement refers to 

one ad per social media 

platform 

- Frequency of placement: 

At least twice per material 

over a period of six (6) 

months. 

2. Implementation of the 

approved social media 

advocacy plan, which must 

meet the following minimum 

requirements: 

- Total number of 

placements: 51, wherein 

one (1) placement refers to 

one boosting in any of the 

approved social media 

platform 

- Period of placement: 

boosting of the materials 

shall be spread in six (6) 

months. 
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IV. Delivery and 

Timelines 

IV. Delivery and Timelines 

 

Social Media Advertisement 

Plan with recommended 

advertisement strategy 

including the following, at the 

minimum: 

- Demographics of social 

media users in the Philippines 

- Proposed placement, 

including platform and 

schedule, to maximize the 

number of target audience 

reached by the existing PCC 

multimedia advocacy 

materials 

IV. Timelines and Deliverables 

 

Social Media Advertisement 

Plan with recommended 

advertisement strategy 

including the following, at the 

minimum: 

- Demographics of social media 

users in the Philippines 

- Proposed workplan 

- Proposed placement, 

including platform and 

schedule, to maximize the 

number of target audience 

reached by the existing PCC 

multimedia advocacy materials 

B. Annex Original Attachment Amendment / Final Attachment 

A 

 

Detailed Rating Criteria for 

Shortlisting Eligible 

Prospective Bidder/s 

 

Quality of Similar/Relevant 

Engagement of the Firm 

 

B  

Detailed Rating Criteria for 

Bid Evaluation of Shortlisted 

Bidders 

Quality of Similar/Relevant 

Engagement of the Project 

Lead/Manager 

 

In addition to the foregoing, the bidder must use the attached Annexes for the documentary 

requirements to be submitted. 

 

Amendments/inclusions/clarifications made herein shall be considered an integral part of the 

Bidding Document. 

 

For guidance and information of all concerned. 

 

 

 

 

Atty. JOSEPH MELVIN B. BASAS 

Chairperson, PBAC 
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