S. PHILIPPINE COMPETITICN COMMISSION
STRATEGIC OBJECTIVES
SECTOR OUTCOME

1. Consumer welfare improved
2. Market efficiency improved

ORGANIZETIONAL OUTCOME

Phitippine Competition Ret, which prohibits anti-competitive agreements, abuse of dominant position, and anti-competitive mergers and acquisitions enforced

PERFQRMENCE INFORMATION

QRGANIZATIONAL OUTCOMES {005) / PERFORMENCE INDICATORS (PTs) BASELINE 2020 TERGETS

Philippine Gompetition Kct, which prohibits anti-cempetitive
agreements, abuse of dominant position, and anti-competitive mergers
and acquisitions enforced

COMPETITION POLICY ENFORCEMENT PROGRAM

Qutcome Indicator

1. Stakeholder awareness of competition policy

in the Philippines 4% 5%
Dutput Indieators

1. Number of advocacy and communication activities

completed IT 2
2. Percentage of complainis and competition-related
issnes investigated or stndied 0% 50%

3. Percentage of mergers and acquisitions reviewed
within the preseribed timeframe 90% 90%





